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Disclaimer

Important notice

This presentation (the “Presentation”) has been prepared by Axian Telecom (the “Company”) for information purposes only. As a recipient of this Presentation, you: (i) will be deemed to have agreed to the obligations and restrictions set out below; and (ii) represent and
warrant that you are duly authorised to receive this Presentation. The distribution of this document in certain jurisdictions may be restricted by law and persons into whose possession this Presentation comes should inform themselves about, and observe, any such
restrictions. References in this notice to the “Presentation” shall be deemed to include any other materials or information given or distributed to you by or on behalf of the Company in connection with this Presentation, whether before, during or after this Presentation and
whether given or distributed orally, in writing or otherwise.

No investment advice

This Presentation does not constitute or form part of, and should not be construed as, an offer, invitation or inducement or recommendation to purchase or subscribe for any securities in the Company or any of its affiliates or subsidiaries (together the “Group”) in any
jurisdiction nor should it or any part of it form the basis of, or be relied on in connection with, any contract to purchase or subscribe for any securities of the Company or any member of its group or with any other contract or commitment whatsoever. Further, it should not be
treated as giving investment, legal, accounting, regulatory, taxation or other advice and recipients should each make their own evaluation of the Company and of the relevance and adequacy of the information contained herein.

No warranty

No representations or warranties, express or implied are given in, or in respect of, this Presentation. To the fullest extent permitted by law, in no circumstances will the Company, or any of its respective subsidiaries, shareholders, affiliates, representatives, partners, directors,
officers, employees, advisers or agents be responsible or liable for any direct, indirect or consequential loss, loss of profit, damages or costs arising from the use of this Presentation, its contents, its omissions, reliance on the information contained within it, or on opinions
communicated in relation thereto or otherwise arising in connection therewith. The information contained in this Presentation has not been independently verified.

Third party sources

Certain statistical and other information about the Company, its affiliates, the industry and the market where the Group operates included in this Presentation is sourced from publicly available third party sources. Third-party industry publications, studies and surveys
generally state that the data therein have been obtained from sources believed to be reliable, but that there is no guarantee of the fairness, quality, accuracy, relevance, completeness or sufficiency of such data. As such it presents the views of those third parties, but may not
necessarily correspond to the views held by the Company or its Representatives and the Company expressly disclaims any responsibility for, or liability in respect of, such information. Such research and estimates, and their underlying methodology and assumptions, have not
been verified by any independent source for accuracy or completeness and are subject to change without notice. Accordingly, undue reliance should not be placed on any of the industry or market data contained in this Presentation.

Forward-looking statements

This Presentation contains illustrative returns, projections, estimates and beliefs and similar information (together, “Forward Looking Statements”). The Forward Looking Statements can be identified by the use of forward looking terminology, including the terms “believes”,
“estimates”, “anticipates”, “expects”, “intends”, “plans”, “may”, “will” or “should” or, in each case, their negative or other variations or comparable terminology. The Forward Looking Statements are subject to inherent uncertainties and qualifications and are based on
numerous assumptions, in each case whether or not identified in the Presentation. The Forward Looking Statements are provided for illustrative purposes only and are not intended to serve as, and must not be relied upon by any investor as a guarantee, an assurance, a
prediction or a definitive statement of fact or probability. Nothing in this Presentation should be construed as a profit forecast. Actual events and circumstances are difficult or impossible to predict and will differ from assumptions. Many actual events and circumstances are
beyond the control of the Company. Some important factors that could cause actual results to differ materially from those in any Forward Looking Statements could include changes in domestic and foreign business, market, financial, political and legal conditions. There can
be no assurance that any particular Forward Looking Statements will be realised, and the performance of the Company may be materially and adversely different from the Forward Looking Statements. The Forward Looking Statements speak only as of the date of this
Presentation. The Company expressly disclaims any obligation or undertaking to release any updates or revisions to any Forward Looking Statements to reflect any change in the Company’s expectations with regard thereto or any changes in events, conditions or
circumstances on which any Forward Looking Statements are based. Accordingly, no reliance should be placed upon the Forward Looking Statements.

I”

Other important remarks

The Presentation contains financial information regarding the Group. Such financial information may not have been audited, reviewed or verified by any independent accounting firm. In particular, the preliminary results for FY 2020 in this presentation have not been audited
or reviewed. The Group’s audited results could vary from the preliminary results presented herein. The inclusion of such financial information in the Presentation should not be regarded as a representation or warranty by the Group or any Representatives as to the accuracy
or completeness of such information’s portrayal of the financial position or results of operations of the Group. In addition, this Presentation contains certain unaudited pro forma and as adjusted financial information. The Group’s auditors have not performed any procedures
with respect to such unaudited pro forma and as adjusted financial information for the purpose of inclusion herein and accordingly, they have not expressed an opinion or provided any form of assurance with respect thereto. In addition, although we believe the unaudited
financial information to be reasonable, our actual results may vary from the information contained herein and such variations could be material. As such, you should not place undue reliance on the inclusion of such unaudited financial information and it should not be
regarded as an indication that it will be an accurate prediction of future events. Furthermore, certain financial data included in the Presentation consists of “non-IFRS financial measures”, which may not be comparable to similarly-titled measures as presented by other
companies, nor should they be considered as an alternative to the historical financial results or other indicators of the Group’s cash flow based on IFRS. You are cautioned not to place undue reliance on any non-IFRS financial measures and ratios included
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COUNTRIES WITH DIRECT
AXIAN TELECOM
OPERATIONS(

32.1m

MOBILE SUBSCRIBERS!)

Adjusted EBITDA®

$388M

47% margin

REVENUE®

S822M

Adjusted INTEREST
COVERAGE®

12.6x

Adjusted NET LEVERAGE®

1.7x

MADAGASCAR'S FIRST-EVER
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Source: Company information; Notes: Tanzania acquisition closing pending; MFS stands for Mobile Financial Services; (1) Including Tanzania; LTM-2021; (2) Including Tanzania; LTM-2021; Adjusted EBITDA computed as EBITDA adjusted for loss on disposal of subsidiary and gain on

GROUP TO DEVELOP A
(S&P / FITCH)
disposal of Property, Plant and Equipment; (3) Including bond issuance; LTM 2021; Adjusted Leverage Ratio computed as Adjusted Net Debt over Adjusted EBITDA with Adjusted Net Debt defined as current and non-current borrowings excluding Shareholder Loans and Loans Payables
to entities under common control, financial lease liabilities, bank overdraft less cash and cash equivalents; (4) LTM 2021 excluding Tanzania and excluding bond issuance; Adjusted Interest Coverage is defined as Adjusted EBITDA divided by Adjusted Interest Coverage is defined as

regate of finance costs with respect to bank loans, bank overdraft and interest on other borrowings, for a stated period, expressed as a multiple; (5) Excluding Tanzania
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SYNERGIES AND STRATEGY
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Building Profitable and Scalable Platforms and Driving Value in Existing Portfolio
SYNERGY APPROACH: LEVERAGING OPERATIONAL EXCELLENCE, TECHNOLOGICAL EXPERTISE AND INNOVATION

MOBILE & FIXED

#1 or #2 player in each core market() targeting operators
with high potential

e Create value through infra carve-outs and platform
strategy concentrating expertise across the entire infra
chain (energy, passive, active, fibre, datacentre, cables)

Diversified services (Mobile & Fixed, B2C & B2B)
e NetCo strategy with a multiple telecom asset approach

leveraging on expertise (TowerCo of Africa, Silver Links,

Leading Africa’s digital transformation through
Stellar-1X)

ambitious network & service developments
M&Fs provide a large customer base providing unique * Cost competitive to retain asset ownership

opportunities for synergetic services (MFS, Content, etc.) e Keeping door opened for infra growth strategy

INFRASTRUCTURE

DIGITAL

o Digital services: Mobile Financial Services (#1in
Madagascar, #2 in Tanzania), Mobile Money, Content,
Tech

e Drive the up-take of Mobile Money and Mobile Financial
Services through increased base penetration and the
launch of innovative services

o Differentiated content strategy and innovation
partnerships and investments with/in startups

KEY BRANDS KEY BRANDS
" 4 y
% @ o N toa 3“‘5;7?‘/‘/4: OF MADAGASCA n/.é/ B‘:";‘,EG';CMODA//:&/
free tigo ’ ’
2% STELLAR_LIX  wVeRLiny's
Comores Groupe Togocom
KEY FIGURES KEY FIGURES
30.2m® 14.7m®@ 13 6,95502)
MOBILE SUBSCRIBERS ACROSS AFRICA ACTIVE DATA SUBMARINE CABLES OPER'ATED TOWERS

AND THE INDIAN-OCEAN ISLANDS SUBSCRIBERS

KEY BRANDS

e /V? Vo/a money

emediaplace Mokile Money

f7ee=MONEY

KEY FIGURES
10.2m® =

MOBILE-MONEY
MFS AND DIGITAL USERS OPERATORS

Source: Company information, Analysys Mason
Slide /4  Notes: M&F stands for Mobile & Fixed; MFS stands for Mobile Financial Services; (1) #3 in Reunion; (2) 2020 including Tanzania
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Market-leading positioning Capitalising on opportunities
and offer in Digital Services in growing and highly
such as Mobile Money with attractive markets to grow
significant upside potential operations across all activities
Development into a Active M&A player in Africa
regionally leading and with an established track
international multi-asset record of successful
infrastructure company integrations
\ DIGITAL GROWTH /
SERVICES POTENTIAL IN
AS A KEY ATTRACTIVE
Balanced business MULTI-ASSET CONTRIBUTOR MARKETS M&A AND
across key African INFRASTRUCTURE SUCCESSFUL Positive externalities
markets with prodl::t MODEL INTEGRATIONS are a key parameter of
L S 4 5 our growth strategy

diversification and .\
stable FX environment 6 /.
IMPACT

DIVERSIFICATION DRIVEN

7 Highly experienced
(average 20 years+)

P

Leading management team
telecoms with deep industry
operator in expertise and proven
Africa with an e—__ REGIONAL OUTSTANDING ~ track record of
established MARKET \V4 ' N HUMAN growing the business
track record \ combined with a
LEADER 1 "\II 8 CAPITAL committed
Slide / 5 LET'S GROW TOGETHER shareholder and key

local partnerships
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REGIONAL MARKET LEADER o e

AXIAN Telecom exercises strong positioning across multiple activities in its core markets

Regional leadership in East Africa: z Regional leadership in the Indian Ocean: .

TANZANIA

MOBILE

Premium positioning with focus
on innovation and mission to
become the digital leader (Tigo
and Zantel brands)

3,082 PoPs®@ (#2)
125 MHz spectrum holdings
5G trial expected for 2022

Market share()

27%

MOBILE FINANCIAL SERVICES

Product experience and design oriented with most
innovative partnerships (e.g., with Masterpass since 2018)

MFS accounts (millions) and implied % take-up rate® .

MADAGASCAR

MOBILE & FIXED

Leading M&F with a 59% market share("

7.5m mobile subscribers() with large potential for
growth considering current penetration (c. 46%)(" and
demographic growth (c. 3% pa)

1,510 PoPs(!

Diversified across segments (mobile & fixed, B2B & B2C)

TOWERS

Leading Towerco with 1,412 sites (c. 53% market share)()
Improving tenancy ratio currently at 1.18x(

Best in class energy management practice

Innovating with technical solutions (e.g., “Wind-it"
tower integrating vertical axis wind turbines)

DATA CENTRES

Stellar IX up and running as of Sep-21
Tier-lll data centres guaranteeing availability

Regional leadership in West Africa:
TOGO

MOBILE

= Centred on premium end of
market with high focus on quality
of network, technology and
branding (Togocom brand)

= 845 PoPs() (#1)

= 300 MHz spectrum holdings (#1)

= 5(C data services launched in
Dec-20

Market share(

51%

BROADBAND

= Sole fixed provider with own
infrastructure (DSL, FTTH, FTTC,
WiMAX)

= Most extensive network and
actively invests in fibre

61%

131 commitments at 99.98%
9.0
. 6.4 MVOLA MADAGASCAR
67% . = Clear MFS leader (1 player to launch in 2010)

£ = Large potential for growth in terms of base penetration

Vodacom Axian Airtel Africa (currently at c. 20% of Mobile Base) and market potential
Telecom with ¢. 80% of unbanked population
Slide / 6 Sources: Analysys Mason, TeleGeography, Company information

Notes: PoPs stands for Point of Presence; Tanzania acquisition closing pending; (1) As of 2020; (2) As of May 2027; (3) Take-up rate computed as Mobile Money Accounts as a proportion of mobile subscribers as of 2020
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Balanced business across key African markets with geographic and product diversification
and stable FX environment

2020A PROFORMA ADJUSTED EBITDA( (SM, S OF TOTAL)

BY SEGMENT

BY CURRENCY

BY COUNTRY

m Mobile/Fixed
m Infrastructure
= Digital

= Group Services = USD
devaluation (LCY driven)

% % e Historical FX stability in core
= Madagascar R markets (Tanzania,
Madagascar and Togo)
® Togo = MGA e EBITDA margin maintained in
= Tanzania . XOF case of devaluation because
most of the cost base will be
= Mauritius v positively impacted by the

MAIN AXIAN MARKETS YEARLY AVERAGE EXCHANGE RATE®

/" Tanzania FX (TZS:USD) ‘ . Madagascar FX (MGA:USD) [— Togo FX (XOF:USD
Avg Avg Avg
2,298 2,298 2310 2,305 3671 3869 3972
2’34 deval.: 3243 3490 — deval: 546 573 585 535 577 deval.
O
(0.8%) (4.0%) o— —  (11%)
2017 2018 2019 2020 2021 2017 2018 2019 2020 2021 2017 2018 2019 2020 2021
e The TZS has remained relatively stable over e The MGA underwent controlled depreciation recently, sustaining e Togo XOF remains pegged to EUR
the last 5 years the competitiveness of exports during the pandemic

A Sources: Company Information, Analysys Mason, Capital 1Q. Bloomberg
Slide /7 Notes: (1) FY20 pro-forma of Tanzania pre-intergroup eliminations; (2) Mid-point of buying and selling rates between LCY and USD as published by Bloomberg as at the end of the periods indicated




e s MULTI-ASSET INFRASTRUCTURE MODEL € [

Development into a regional leader and international multi-asset infrastructure company

® TOWERS - TOWERCO OF AFRICA ® INTL. CARRIERS - SILVER LINKS L  DATACENTRES - STELLAR IX

* Founded in 2020 to integrate small portfolios in Tier » |nternational connectivity services to 3" party = Objective: to build a Tier 2 pan-African carrier
Il countries under the radar of a big TowerCo with Opcos neutral datacentre platform in major AXIAN Telecom
clear investment rationale markets:

= The network infrastructure consists of submarine

= QOrigins in 2011 following Madagascar Tower carve- cables and a terrestrial backbone

out

o Madagascar, Senegal, Togo and Tanzania

= Short-term strategic plan launched in Q2-2021 with

" Highly efficient S45m+ Capex investment finalisation of Sale & Lease-Back of Telma

* 1412 towers in Madagascar

, datacentre
= 3711 BTS orders secured in Uganda
e N e ™ e N
Acquisition of Ubuntu Towers in Uganda, a Opportunity presented by pan-African submarine «=1[] Acquire existing assets through Sale & Lease-
greenfield TowerCo, in August 2021 @ infrastructure [ﬂ% back
\ J \ J N J
e N e N e N
S~ A portion of revenue USD-linked and local CP!I £~ Secured base of clients through AXIAN Group
Opcos as anchor tenants
escalators for LCY contracts Opcos
\ J \ J \ J
e N e ™ e N
gL il lop Tier Il si i
((é ) Continuous roll-out of new sites : High QoS and associated SLAs o Operatg, build and de\{e op "ter ;ltes to prowde
. & colocation space and interconnection services
\ J \ y \ J
N e ™ e N
Innovation to continue proposing best in class AN . . Provide interconnection in-between Stellar-1X
-C)- W ff .8 MPLS, IPT, DIA coo
Q services (energy expertise, rural antennas, NaaS) 'Q‘ ide offering (e.g > IPT, services) <> datacentres and with Tier | providers
J \ J \ J

Source: Company Information
Slide /8 pany
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DIGITAL SERVICES AS A KEY CONTRIBUTOR e e

Market-leading positioning and offering in Digital Services such as Mobile Money with significant upside potential

MOBILE MONEY REVENUE ($Sm)
+21%

OVERVIEW AND STRATEQGY

After pioneering the mobile money industry in the Indian Ocean with the launch of Mvola in

Madagascar in 2010, AXIAN Telecom has become a leading MFS provider and has expanded its

operations to Togo, Tanzania, the Comoros and Senegal 134
122

KEY OFFERINGS

Financial
Core MFS Remittances Corporate Payments
Services

e  EEEDES

149

—

2018A 2019A 2020A .
h | d de-based Extracting
= Cash-in/out = |nternationa = Recurring = Immediate = Code-base
value from
transfers to customer billing access to digital MFS USERS (#m) ouj;
= Liquidity select MNOs ) ) instant loans payments +2% —
management = Paying multiple customer
= International counterparts = |nsurance = Merchant 3 8 3 base
= National P2P P2P money - ) payments
S ——— transfers = APIs to facilitate = Savings
Yy B2C = Recurring bill

disbursement,
C2B collection
and online
payments

payments

2018A 2019A

B Madagascar Tanzania

16%

of total

31% 129K

Active cash
revenue points

80K I 364m S5bn

Active . Value
merchants MADAGASCAR UElE el transacted

Value of total

transactions

TANZANIA transacted

revenue

2020A

24K 13K

Active
merchants

Active cash
points

Source: Company Information
Slide /9 pany
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GROWTH POTENTIAL IN ATTRACTIVE MARKETS e e

Dynamic demographics and a telecom market still in its early cycle will allow AXIAN Telecom to grow

operations across all activities

Total population (#m)

H 62 63 65 67
2020A 2021E 2022E 2023E 2024E

H Tanzania Madagascar ®Togo

Mobile SIM market (#m)

81 86 20
70 756 - - -
51 55 59 62 64
2020A 2021E 2022E 2023E 2024E
H Tanzania Madagascar M Togo

110

K :

2025E

£

-
o

67

2025E

13

i

71

2026E

2026E

Mobile SIM penetration (%)

. 93% 95% 96% 97% 98%
6%, 90% 2%
o DS —
s — 87% 89% 91% 92%
c—fo 80% 84%
74% . 70%
. 59% ’
0 52% 55%
46% 49%
2020A 2021E 2022E 2023E 2024E 2025E 2026E
=== Tanzania Madagascar ==0==Togo
Evolution of mobile data usage (GB/SIM/month) s

12.0

10.4
8.6
6.7 4.0
29

2021E 2022E 2023E 2024E 2025E

HTanzania © Madagascar HTogo

2026E

* Organic growth will help consolidate AXIAN Telecom'’s historical leadershipin Madagascar, and this across all markets

* Main player in Tanzania (#2) and well positioned for further service growth
* Steady operations in Togo with untapped growth potential in MFS & B2B wholesale practice

Source: Analysys Mason
Slide /10 vy
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Track Record in M&A Growth and Integration and in Securing Partnerships

SEVERAL SUCCESSFUL INTEGRATIONS SINCE 2015

free @D Feimal tig 9 UBUNIU ticd

Acquisition of Tigo

Acquisition of OMT’s Launch of Telma in Acquisition of Tico Acauisition of L
mobile activities in Comoros in partnership o er?ations in Seneg al o gcom in Togo Acqumtpn of Ubuntu operations in
Reunion and Mayotte with NJJ Telecom P & g & Towers in Uganda Tanzanial!
® @ @ @ @ @ >
2015 2016 2018 2019 2021 2021
AGILE IN ANY TYPE OF INORGANIC TRANSACTION KEY PARTNERSHIPS SECURED

iad ECIP

free @) Oeina
Madagascar Comores \/ 5
Teyliom
3 t‘lca / NJJ tomorrow 1s now
%, Capital Rostam Aziz
TOWERCO
Groupe Togocom e OF UsANDA %/ Madagascar 1080 (Next Generation)

; Source: Company information
Slide/M Note: (1) Closing pending
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Our commitment: be impactful at every level

’F:KII\N

* Our CSR programs are tailored to meet the real needs of targeted
populations. We act and adapt to each case by forging partnerships with
public and private sector experts in the fields targeted by the program

®
&
&7

saLama Z BNI
1

* Pooling and coordinating all subsidiaries’ available people and resources
to implement a shared CSR and social-outreach program with local and

international NGO partners

4 AREAS OF INTERVENTION

HEALTH

EDUCATION
SOCIAL WELFARE & HUMANITARIAN AIDS

GENDER
EQUALITY

GOOD HEALTH 4 QUALITY
AND WELL-BEING EDUCATION

ENVIRONMENT & SUST. DEVELOPMENT

hieolR @

Source: Company information

4
sekoLy Telma o
—
Mabio TAOM

UN PROGRAMME
FONDATION AXIAN
UN PROGRAMME
FONDATION AXIAN

UN PROGRAMME

! =
wmHersika M Vo/a

UN PROGRAMME

FONDATION AXIAN
FONDATION AXIAN

CLIMATE

1

I ‘SUSTAINABLE CITIES 12 RESPONSIBLE
AND COMMUNITIES (CONSUMPTION
AND PRODUCTION

CLEAN WATER
AND SANITATION

v

Slide /12
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OUTSTANDING HUMAN CAPITAL e L

A uni ueI ex erienced team Wlth a Committed HIGHLY EXPERIENCED MANAGEMENT TEAM WITH PREVIOUS ROLES IN
h qh Idy p MAJOR INTERNATIONAL COMPANIES
snarenoilder
I R ) I =
i CANAL+
Hassanein HIRIDJEE Stéphane CEO vivendi e Ecole Polytechnique and Télécom Paris 225 4
CHAlRMAN, FOUNDER AND OWNER OF AXIAN Telecom 7% OUDIN (0 ¥ e Former CEO at Canal+ Télécom
altice
e Hassanein Hiridjee is a third-generation entrepreneur and part of N » « University Paris Dauphine
the Hiridjee family - present and active in Madagascar since 1825 @ ggl(l)lgil)-IeOMME CFO s z « CFO previously MTN, AIRTEL, MIC (incl >20 >10
e Owns 100% of AXIAN Telecom <b Dairtel ycon Tanzania)
e He emphasises the long-term view in each investment and has Technische Universitat B hwe
continuously had a conservative tolerance to leverage Linda ° Technische n'verf:"tat raunschweig
cco @ o Former Digital Business Director of 15 1
e Before founding AXIAN in 2015, Hassanein founded a real-estate KOUAM MTN Group
company in Madagascar - First Immo
¢ He graduated from Ecole Supérieur de Commerce de Paris (ESCP c o Ecole Supérieure Polytechnique of
Europe) X Joel Antananarivo
J;; RANDRIANASOLO cTo gg HUAWEI . Head of Planning and Optimisation at 5 v
Huawei
BOARD & GOVERNANCE
; Jéréme e University Paris V
I
Anja BLUMERT | Hassanein HIRIDJEE 3 VALENTIN co AUOS | e project oirector at Atos >25 14
Independent Non-Executive Director Chairman
* Experienced TMT Executive with * Founder & Owner of AXIAN Telecom Miali Chief Customer scim o ISCAM Madagascar
Finance, M&A, Markets and Strategy 9 A’ﬁ)';?:N ASOLO Relationship I o Chief Commercial Officer at Sodim >20 14
= CFO of Global Cloud Xchange Officer moov e CRM at Moov Madagascar
= Board experience includes: GCX, BIMA, Parwez JUGOO
Helios Towers, Jumia Non-Executive Director . Chief e Master's Degree in Law from Bordeaux
= Ex-Group Legal Counsel for Airtel Africa ﬁ IJBeSSE)%grms Communication Og‘]lvy . l;mvgrsutly oumder Novo.C =20 3
Afsar EBRAHIM Officer O;I‘C;"Sym‘ ounder Novo-L.omm
+'30 years o professional experience o) Jimmy WONG -~
. ) ) 3 Independent Non-Executive Director icolas Head of . ) .
across industries and geographies ( = CEO of DTOS Group g SYLVESTRE- Gonnorate IHS _I;ormer Fln:;r?ce Dutrectotr;n III-(IS 10 1
u Currenﬂy executive director Of Kick /o BONCHEVAL Finance & IR Towers of strength owers, and investment banking
Corporate Services analyst (JP Morgan, Lazard)
= Previous experiences include: Under recruitment " CEO Open .
DCDM/BDO Mauritius & Regional Independent Non-Executive Director g mitctgleu S ®airtel  « ESSCA School of Management 23 6
Offices,' Head of HSBC CIB L] Ongoing discussions FinTech SN
Slide /13 A | Stéphane e Polytech Tours
= BEUVELET CEO Towers T 5« Former MD at 9Mobile Nigeria »20 1
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MOBILE TELECOMMUNICATIONS MARKET OVERVIEW

AXIAN

LET'S GROW TOGETHER

Benchmark of mobile SIM penetration, 2020 (% of population)

South Africa

Mauritius I 150%

169%

Céte d'lvoire I 14.0%
Mali I 115%
Senegal IEEEEEEEEEEEEEEEE—— 114%
Kenya I 12%
Mayotte T 106%
Ghana TS 106%
Zambia N |02%
Réunion IS 101%
Cabo Verde eSS 08Y%
Nigeria I O6%
Cameroon IS 03%
Tanzania IEEEEEEEEEEEEEEEEEEEEE 36%
Togo IEEEE— 7O %,
Rwanda s /7%
Comoros NN 63%
Uganda I 60%
Mozambique I 477
Madagascar mEEEEE—————— 46Y%

DRC e 40%
I Benchmark Axian Telecom

markets

Telecommunications market overview in Axian Telecom markets

e Markets of operation represent a mix of mature, well-penetrated and

emerging high-growth markets

e Core markets of Tanzania, Madagascar and Togo each benefit from a strong
penetration upside opportunity, and represent a dynamic growth story on

both the voice and data aspects of the mobile telecommunications market

Mobile technology adoption in Axian Telecom markets,
2020

Tanzania Madagascar Togo Senegal Réunion Mayotte Comoros

B 2GSIMs E3GCSIMs E4G SIMs

Slide /15 Source: Analysys Mason, Analysys Mason Research, TCRA, Euromonitor International, TeleGeography, Axian Telecom
ide



e e FIXED BROADBAND & MFS MARKET OVERVIEW AN

Benchmark of fixed broadband penetration (% of households) MFS market overview
e Axian Telecom has been active in Tanzania, Togo, Senegal and Madagascar
Reunion 89% and launched mobile money in Comoros in 2021
Mauritius I 36%
Mayotte T 4.0 % e High MFS growth potential in terms of active accounts and services offered to
Cabo Verde s 21% both the B2B and B2C customer segments
South Africa m——— 13%
e Poor banking infrastructure and the resulting low banking penetration,
Senegal mmm——m 0% ) . , . .
Cameroon. s 6% expanding mobile networks’ 3G and 4G coverage, and the increasing
Cote d'lvoire mmm 5% affordability of smartphones are the key growth drivers
ichys & Mobile money accounts

Ghana mm 4%

i . 49
Mali 4% 67%

Tanzania = 3%
Togo mm 3% 54%
Uganda = 2% 8%
Zambia ™ 2% °
Nigeria ® 1% 23% 24% O
Mozambique ® 1% 12% -
Comoros 1 1% . O I 1%

Madagascar ® 1%
Rwanda 0%
DRC 0%

Tanzania Togo Senegal Madagascar Comoros

B Mobile money active accounts as % of population

. Benchmark  S— Axian Telecom B Axian active mobile money accounts as % of mobile subscribers

markets

Slide /16 Source: Analysys Mason, Analysys Mason Research, TCRA, Euromonitor International, TeleGeography, Axian Telecom, Company Websites, IMF
ide




AXIAN Telecom - Investor Presentation MA R I( ETS MOGAN
LET'S GROW TOGETHER

Strong presence among the fastest growing markets in Africa with opportunistic approach on Infrastructure and
Mobile Money as main growth engines

2021-26 % 2021-26 % RETAIL WHOLESALE % ENTRY MOBILE/ SUBSCRIBERS

COUNTRY POPULATION CAGR GDP (PPP) CAGR SERVICES BUSINESSES OWNERSHIP DATE FIXED (Mm)®

BZ TANZANIA 2.9% 7.6% wigdcc o 89% 2021 / 14.1 3,066 >3000
[l Mapacascar 2.6% 8.6% s B 81% 2004 / 75 1412 >10,000
## STELLAR. IX (5)
3 mnney
BE= T0GO 2.4% 9.5% s 9 51%®) 2019 / 3.1 840 1300
Tyvotoeeom
SILVeRLIMKS. (1)
BN \MAURITIUS Holdings fnfra 100% 2017
— Holdings Digital
ASSL
== UGANDA UTUL (Towers) 100% 2021
NON-CONSOLIDATED
[m COMOROS 2.1% na. il ® 50% 2016 / x 02 19 -
Mz
LA REUNION / 0.7% o
L} Bt b na. free @ 50% 2015 / x 03 268 -
J-J senecaL 2.6% n.a. free  freezvoner 40% 2018 / 4.9 1,2500) 2300
TOTAL 30.2 Circa7,000  >16,000

. Sources: Company Data, Analysys Mason
Slide /17 Notes: Ubuntu Towers deal in Uganda not included in the above; (1) At 2020; (2) Shareholder (international bandwidth / IP connectivity); (3) backbones and IP; (4) towers; (5) datacentres; (6) fixed, backbone, metro ring international; (7) international bandwidth / IP connectivity; (8)

ECP owns 20% of the HoldCo; (9) Sold to Helios Towers; (10) As at September 2021




